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Daniel was born in Belém, Brazil, on August 25", 1983

With more than 15 years of experience in the pharmaceutical industry his career spans
Latin America and Europe, where he has consistently delivered strategic initiatives,
optimized sales force effectiveness, and guided multinational teams toward sustainable
growth.

Daniel’s journey with Chiesi began in 2015 in the Brazilian affiliate, where he served as
Business Knowledge Manager and became a key contributor in shaping business insights.
His strong analytical mindset and leadership paved the way for his move into a global role
as Corporate Strategy Senior Manager within the Strategy, Sustainability & Growth
department in 2018. Reporting directly to the Group Executive Leadership Team member,
he has consistently supported the company’s strategic evolution and overall growth,
consolidating strategic plans from 26 affiliates worldwide, spanning the United States,
Europe, and emerging markets. Daniel also facilitated workshops for affiliates, ensuring
strategic alignment and knowledge sharing across diverse regions. His leadership extends to
portfolio segmentation projects, where he optimized resource allocation across global
business units, reinforcing Chiesi’s long-term vision in constant interaction directly with
the Board of Directors.

On February 1st, 2025, Daniel stepped into the role of European Commercial Business
Partner for the CARE Franchise. In this new assignment, Daniel served as the main
point of contact for both the Franchise and the Region, overseeing TOP 5 and European
Mid-Size countries commercial strategy and execution.

As of December 1%, 2025, Daniel is in charge of BU Care and Rare in Chiesi México,
following a move transfer from Headquarters back again to an Affiliate overseeing
marketing and field force operations with a high commitment of serving patients in the
country.

Beyond his strategic responsibilities in corporate, Daniel was also a permanent member of
Chiesi’s Diversity & Inclusion Committee, where he led initiatives focused on people
with disabilities. His commitment to diversity and equity reflects a broader dedication to
corporate responsibility and sustainable business practices.

Prior to Chiesi, Daniel advanced through multiple leadership roles at Sanofi Group, where
he managed Market Intelligence and Sales Force Effectiveness teams for about 10 years.
He acted as a trusted partner to senior executives driving profitability through data-driven
insights. His earlier career at Sanofi Group provided the foundation for his expertise in
performance measurement, incentive schemes, and strategic alignment.



Daniel’s academic achievements complement his professional experience. He holds an
MBA from SDA Bocconi in Milan, Italy, as part of the Chiesi Corporate Master program,
an MBA in Market Intelligence from IBRAMERC in Sao Paulo, Brazil, and a
Postgraduate degree in Business Administration from Fundaciao Getulio Vargas. He
earned his Bachelor’s degree in Information Technology from Universidade
Presbiteriana Mackenzie.

Fluent in Portuguese, English, and Italian, with intermediate proficiency in Spanish on his
current role, Daniel brings a multicultural perspective to his work. His strengths lie in
strategic planning, market intelligence, portfolio optimization, and stakeholder
management, combined with a strong commitment to diversity and inclusion.

Through his career, Daniel has demonstrated the ability to bridge local realities with global
ambitions, positioning himself as a leader who not only drives business performance but
also champions values of equity, sustainability, and long-term vision.
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